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An organization that is nearing a century
of its existence and touching a wide
Indian diaspora must calibrate itself
constantly. We at Raymond have
demonstrated this by strengthening our

core to shape an organization for

F O R tomorrow with our

affirmative corporate
actions. Now, with a sharper
focus on our two core
businesses of Lifestyle and
Realty while being a net debt free group,
Raymond is primed for growth to achieve

new milestones.

Forward-looking statement

This Annual Report contains statements about expected future
events and financial and operating results of Raymond Group,
which may be classified as forward-looking. By their nature,
forward-looking statements require the Company to make
assumptions and are subject to inherent risks and uncertainties.
There is high possibility that the assumptions, predictions and
other forward-looking statements will not prove to be accurate.
Further, certain key performance indicators mentioned in the
Annual Report are based on classifications made by the
Company. Do not place undue reliance on forward-looking
statements as a number of factors could cause assumptions and
actual future results or events to differ materially from those
expressed in these forward-looking statements.

‘The Raymond Group’ or (‘The Company’) includes reference to
Raymond Limited (standalone as well as consolidated), its
Subsidiaries, Joint Venture and Associates.
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Raymond at
a Glance

Raymond Limited (Raymond) ,'
is a diversified group that is v
a leading name in the Textile

& Apparel sectors, along with

an established Engineering

business and a rapidly growing
presence in Real Estate sector.

A home-grown company, with

roots dating back to 1925 as a

small woollen mill at Thane
(Maharashtra), we deliver

world-class products and

offerings. We are amongst

India’s most trusted brands.
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Recorded Highest
Ever Revenue and
Profitability in the
Year FY23

N
N ?8,337 Crores

. zl ,322 Crores

20,000+
1600+
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About Raymond & Year in Review

Our Values

Trust Quality

Having stayed relevant for An iconic brand that has been at the
over nine decades, the trust bestowed helm of innovation, Raymond has
on Raymond by its stakeholders has always been recognised for its
enabled us to be a market leader. high-quality product offerings across
Being one of India’s most trusted textile price points. The testimony to

and apparel brand, we believe that Raymond’s success is its loyal
conducting business in a fair, consumer base spanning domestic
transparent and ethical manner is and international markets.

pivotal to building strong relationships.

Raymono

Excellence

At Raymond, we believe in
achieving excellence in all we do.
Be it crafting world-class offerings,
implementing industry best-practices
or delivering a delightful service
experience, the quest for
excellence is integral to Raymond.




QOur Businesses

Consumer Business
Branded Textile
Suiting

Shirting

Made to Measure (MTM)
Home Textile (Bed & Bath)

?3,364 Crores

Sales

20,000+

Touchpoints across 600+ cities and
towns in India

Exports to

30+

Countries

Branded Apparel

Raymond Ready to Wear (RRTW)
Park Avenue

ColorPlus

Parx

Ethnix by Raymond

X1 ,328 Crores

Sales

~8,350

Touchpoints across 600+ cities and
towns in India

Retail

2.36 mn sq. ft.

Retail space

] 24 mn-+

Raymond Rewards members

1,409

Exclusive Stores

1,365

Stores in 600+ cities and
towns in India

44

Global stores in 7 countries
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Business to Business (B2B)
Garmenting

High-end suits
Jackets
Trousers

Shirts

X1 ,] 00 crores

Sales

Caters mainly to USA, Europe and Japan

Exports to

25+

Countries

High Value Cotton
Shirting

Cotton

Linen

?762 Crores

Sales

Caters to major domestic brands
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